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Internship 

 

 
 
Internship 
Fall 2010 
 
Name:  
Name of School: Sonoma State University  
Name of Department at Center and Sponsor: Marketing & Communications; 
Kelly Gonzales, Director of Marketing & Communications 
 
Overall Objectives: 

• Contribute to overall marketing initiatives for Center  
 
Learning Objectives:  

• Learn how to compile survey data 
• Learn Center’s online initiatives 
• Learn how to use Center’s brand standards and editorial guidelines 

as well as AP Style to write press releases and other editorial copy 
• Learn proof reading skills 
• Learn administrative duties of marketing department 

 
Details: 

1. Research for Wells Fargo Center for the Arts  
o Collate research  
o Review findings and recommendations with Marketing team 

2. Help with promotional initiatives 
o Post shows on websites 
o Post facebook ads for arts & family performances 
o Write copy for patron program and press releases 
o Proofread marketing collateral for accuracy and brand 

consistency 
o Analyze effectiveness of two (2) marketing initiatives 
o Process invoices to marketing and advertising plans 
o Distribute posters for display at retailers 

• Other tasks, as appropriate will be assigned  
 
Measures: 

• Participation in above listed details which will produce items for 
intern’s portfolio: press releases, copy writing, marketing initiative 
analysis, etc. 

 
Timing: 

• Fall 2010; hours are negotiable 
 
Relevant experience/certifications of candidate: 

• BA in progress; Concentration in Marketing or related field 
 
Send Resume to: kellyg@wellsfargocenterarts.org 


